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01 British designer large orders for more 05 Buyers from the
Vivienne Westwood, simple products, fashion industry
in Nairobi, showcasing which in turn employs develop products
the 2nd Ethical many people. Here, using materials and
Fashion Africa Elisa Palomino's skills available locally -
collection made with t-shirt collection for here, a community of
eco-friendly materials Coop IT. @ Jeremy women specialized in
such as tent canvas, Brown knitting
plastic bags and 04 ltalian designer llaria © Jeremy Brown
recycled brass. Venturini Fendi, 06 When not working on
© Juergen Teller who heads Carmina international orders,

02 Environmentally Campus, regularly the micro-producers
friendly materials and comes to Africa to involved in the project
processes always work hand-in-hand supply the domestic
put forward organic with the artisans. market. Here, a line of
cotton, natural fibres, Here, in Japan bags made for a local
recycled metals and with Takashimaya company, Mifuno.
fabric off-cuts, Department Stores, © Uupi Tirronen
© Jeremy Brown € Takashimaya

03 Big distributors place Department Stores

Chbserver, in her 2(

from low-income countries an

that 20% to countries n particu with spe on
home by informal worke given to marginalized communities,
A revolu fashion has been build The approach is not intended to boost de

CHLOE MUKAI
Associate Adviser, Corporate Responsibility,
Poor Communities and Trade Programme

ing, with consu

ners questioning ethical 1ssues  mand for 'ethnic
such as labour practices and environmental mainstream fashion into a more ethical endeay

inpact. This has largely changed the attitudes  our. To achieve this, the programme pa

e within the sector and opened up opportuni- with brands that have a high enougt
ties for micro-manufacturers from developing to influence the market, or large retailers that
countries, ITC's Poor Communities and Trade can disperse products and messages broadly
he potential of the private sector to re- Programme (PCTP) is taking advantage of this These partners recognize that customer loy
duce | rty is well recognized; how- shift to introduce micro-manufacturers mostly  alty is of the utmost importance in an mdustry
ever, this has not been evident in the women —into international value chains, faced with volatility and market saturation, and
s (ashion industry Fashion is one of the

for people a
the top of the lis

s, Transparency and Fair So far, the PCTP has
. Export Impact

most globahizec
to more than &

tors, providing employment  From Kibera to Kensington
U million people, mainly women [TC's Market Ac
and unskilled workers from poor economies. ness in Glebal T

for Good micro-manufacturers in East Africa to hold jobs
» that vast swathes of the thatare fairly paid. The impact on people has
oparel and luxury goods mar-  global poor have been excluded from the ben-  been substantial with i portant improvements
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{.8 billion in 2

And it is expanding. According to Datamonitor publication estims
2010, the textile
ket was worth U
grown by 4
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0l0andhas efits that trade holds. But technical assistance in housing, education, food security

year on year, from 2008 to 2010.  for marginalized communities is not enough, medical care and w
Yet sweatshop production scandals Targeted action in human development and em-  Wamn
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/eru, has been able to buy a
ought into the public view are still frequent powerment are needed to overcome the many of the work orders generated by the pro
in the sector, with basic labour conditions un- barriers that exireme poverty cr

available to many workers, especially it

This is
together captured. Results from the social impact asses:
1e world to work ments have highlighted tt

ates,
se exactly what the PCTP does: It brings
from disadvantaged communities who have the poorest communities in
little aware
Lucy Sie

)% of those
ashion industry. involved feel empowered and have a stronger
gel, an Ethical Living columnist at the In doing so, if increases the volume of 3

1ess of their rights, Estimates by alongside big names from the
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07 British fashion icon
Vivienne Westwood
marks her fifth Ethical
Fashion Africa
collection sold in her
shops around the
world and through
the online retail giant
yoox.com. © Chloe
Mukai

08 llaria Venturini Fendi
regularly comes to
Africa to develop
new collections in
association with the
artisans from the
Ethical Fashion Africa
workshops, exploring
innovative ways to
reuse materials.
© Chloe Mukai

The approach is not intended to
boost demand for ‘ethnic fashion’,
but rather to convert mainstream
fashion into a more ethical
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infrastructure is
tailored around a
unigue system of work
that enables micro-
entrepreneurs

mostly women —to
thrive with the talents
of the fashion world
@ Uupi Tirronen

A group of Turkana,
Samburu and
Borana women from
Laikipia, Northern
Kenya, producing
key rings for the
Vivienne Westwood
Ethical Fashion Africa
collection. © Jeremy
Brown
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